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The theme of the weekly program focused on the concept of evolution. Two posters were designed to
highlight the program’s theme. The first poster was styled like a 1950s science fiction movie poster.

Fig. 1 - Promotional material for university students — poster Mutant X and poster Planet Evolution

Consisting primarily of black, grey and red colors, the main focus of the poster is a mutant creation
forewarning the future of mankind.

The second poster plays on the theme of the Planet Hollywood restaurants, with the heading of Planet
Evolution. The poster features martini glasses and promoted VIP passes to the evolution of the planet.
Both poster designs play on the theme of cult identity and were chosen to appeal to student humor. It
was originally intended to trial these posters on the target group, this did not occur due to subsequent
developments at Macquarie in the Faculty of Science (see below).

School groups

Two forms of advertising media will be used to attract school groups to the biological and earth
sciences museums; an information brochure and an updated website. An information booklet
promoting the collections, education programs, exhibitions and resources of the two museums was to
be circulated to local schools, and an updated web portal will be designed to expand on the
information provided in the booklet.

The booklet consists of eight pages and highlights the programs and services available at Macquarie’s
two science museums and feature objects from the two collections. The purpose of the booklet is also
to highlight the significance and relevance of the two museums for the NSW school syllabus.
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The purpose of designing the web portal was to provide a widely accessible information resource to
highlight the museums’ collections and their relevance to the NSW syllabus. The website included the
museum facility reports and risk assessment reports, to make visiting the museums easier for school
groups.

Community groups

The community groups targeted included
members of Probus, local bush care groups and
Macquarie University’s alumni. A tri-fold brochure
was designed to assist in promotion of the two
museums for these audiences. The brochure

H

MACQUARIE

Explore!

Abohriginflstudies offers basic information on the biological and
Archaeology . .

Biology earth sciences museums with the purpose of
Geology

encouraging interest in the programs that the
museums offer. The brochure highlights the
flexibility of the programs and the availability of
both group and individual tours.

Paleontology

iscover live animal

: ., Greens, blues, reds and yellows have been used
displays at Macquarie’s

M acquarie's Biological Science to portray the vibrancy of the museums
science Museum and collections. Images of visitors experiencing the
museums explore our museums’ dynamic displays and hands-on
offera Bartil S elence rograms have been placed throughout the
diverse and _Museum brog . P 9
flexible range J and brochure to highlight the museums’ many
of education programs to suit ga rden. interactive elements.
school groups from K-12

Macquarie University Science Museums i

Bookings: (02) 9850 8183 Email: asimpson@els.mq.edu.au

Fig. 2 - Cover of information booklet for schools

Outcomes

The restructuring of departments and funding guidelines within the university highlighted the
importance of promoting the cultural value of the Biological and Earth Science museums. The
university environment meant that it was necessary to think more laterally about the best way of
promoting these two museums. Creating an advertising program based on a multi-media layered
platform assisted in reaching the different
communication styles mostly utilized by the
three chosen audience groups. As funding and
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All of the material developed in this study has to,
as yet been used for promotional purposes. The
Fig. 3 - Brochure for community groups Biological Sciences Department undertook a




Visitor profiling - 157

substantial refurbishment of its teaching laboratory spaces in 2009, this enabled the development of a
whole new series of integrated exhibition spaces. The original museum remains. This study has
prompted the formation of a Biology Museum Advisory Group to investigate the future promotion of the
museum based on the information developed in this study. Current thinking is favoring web-based
developments over the other strategies outlined above. The Earth Sciences Museum is still essentially
operating as a space for the development of museum studies exhibition concepts. In 2010, the Faculty
of Science received a federal government grant for the refurbishment of the entire E5A building and
the future of exhibition areas in this building is still under discussion.
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